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The City of Santa Clara, located in the heart of the Silicon Valley, needed a brand 
and content refresh as it prepared to host one of the largest events in professional 
sports, Super Bowl 50. GlobalFluency was presented with the unique challenge of 
incorporating a new brand vision across all city touch points including the 
development of content for a new city website, revamping of all city collateral from 
utility bill inserts to street signage and billboards. This 6-month initiative demanded 
that the GlobalFluency team execute a total brand makeover, while training city 
departments and staff on how to embrace, execute and leverage the new vision, 
brand and tone of the city. In total, GlobalFluency created a new content structure 
and architecture for a large, complex city site, developed all design, creative and 
graphic assets across all traditional and digital channels and created a collateral 
template library that could be used by the most experienced graphic designers as 
well as the average city employee looking to adopt the new, exciting brand vision. 
. 





If you have any questions about the Give A Little...Help A Lot
program, call the City Manager's O!ice: (408) 615-2210. 

Give A Little... 
Help A Lot!
Help make a difference in your community!

Would you enjoy music in a shady pavilion on a balmy 
summer day? Or beautiful artwork at public facilities for 
your viewing pleasure? Are you interested in Santa Clara's 
colorful agricultural past? Does a  clean, litter- free and 
graffiti-free City make you proud of your community? 
Would you like to help local championship teams represent 
Santa Clara at national competitions? Can you lend a hand 
to residents in need of help with paying their utility bills.

Get  involved! Help these city-sponsored programs that 
serve people of all ages in Santa Clara.

Enclose a donation in the amount of your choice inside 
your utility remittance envelope, or mail your donation 
check to: Give a little...Help a lot, City of Santa Clara, 1500 
Warburton Avenue, Santa Clara, CA 95050.

The donation must be made by separate check from your 
utility bill payment check, but both checks can be sent in 
the same envelope. Checks should be made payable to the 
City of Santa Clara and indicate the project which should 
benefit from your donation (listed on the reverse side of 
this card). Please do not send cash.





A world leader in data-driven, performance-based marketing solutions 
and digital media for the Consumer Packaged Goods and Retail 
industries, Catalina has worked with GlobalFluency for the past 11 years.  
The agency was originally hired to help Catalina reposition its brand 
from an in-store coupon company to a leader in purchase-based 
targeted advertising.  During the ensuing years we have developed 
corporate and campaign web sites, numerous marketing collateral, print 
and digital advertising, thought leadership content, infographics, video 
and more.  The agency has written and promoted more than a dozen 
major reports based on insights from Catalina’s data and successfully 
positioned its executives as industry thought leaders, speaking at 
virtually every major industry conference and appearing in the nation’s 
top business, ad/marketing and industry publications on a regular basis. 









CauseTech is bringing together a global community of innovators in order to 
solve the world’s most pressing challenges. Members of our community 
contribute their technologies, ideas, and innovations towards UNICEF-
directed challenges through our ideation platform. The platform allows 
registered users to post ideas, form groups, comment, and vote, as well as 
connect with other innovators, mentors, and potential collaborative partners.
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Transforming 
developmenT 
Through 
innovaTion
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vision
The vision of the uniCef global innovation Centre (uiC) is enabling 
exponential change in reducing inequities and achieving programme 
effectiveness and results for children. 

The centre focuses on innovations that benefit the most deprived 
people, and the areas with the highest levels of inequity. That is 
why we focus on technologies, tools and solutions that can be 
deployed and used in remote areas and by people who do not have 
access to feature technology. 
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our approaCh
Take successful innovations to global scale: 

harvesT inCubaTe eduCaTe disseminaTe 

Solutions like RapidPro (which includes tools like U-report and eduTrac) and 
Digital Kiosks are currently deployed in around 18 countries at various scales 
and many more are in the process of starting. USAID and the World Bank are 
now incorporating these tools in their own programming. 



NTT turned to GlobalFluency when the technology corporation was 
launching a new Silicon Valley applied research and development 
center, called the NTT Innovation Institute, or NTT i3. GlobalFluency 
worked with the founding executive team to develop compelling 
messaging and content to reach and engage Silicon Valley’s technology 
ecosystem and NTT customer audiences globally. GlobalFluency 
developed a wide range of content to help position and launch the 
Innovation Institute’s new Customer Experience Center, including 
infographic signage, tour guide scripts and collateral. It developed a 
wide variety of thought leadership content and product messaging and 
materials for new technology introductions, placed feature and news 
stories in major technology and business media, and designed and 
implemented an interactive, web-based newsletter called Inside i3. 







NMS, Inc., an Ohio-based CPA, business and financial advisory firm, sought to spin off, 
position and grow one of its businesses, which helps companies form and manage 
captive insurance subsidiaries.  The companies they insure wholly own these captive 
insurance entities, improving their risk management while growing wealth by capturing 
underwriting profits that would otherwise flow to commercial carriers.  After discussions 
with company principals, a review of customer engagements, and online category 
research, GlobalFluency developed a fresh messaging and positioning for the company, 
developed a new name, CapSure, and logo, and produced the company’s initial website.  
We also produced a brand guidelines and sales collateral, including a brochure, 
presentation, case studies and FAQ. All of this was completed in just six weeks. We also 
developed a new industry white paper, which is now being promoted through 
GlobalFluency networks to drive lead flow. 









Twerly, an off-grid street lighting solution based in South Africa, sought a full-
service, global market penetration strategy and brand execution. Twerly 
streetlights offer a sustainable lighting solution with ancillary features including 
WiFi access, home appliance battery charging, video surveillance, and remote 
monitoring capabilities. GlobalFluency developed both a South Africa-specific 
and a global market penetration strategy, including competitive analysis, 
highlights of top differentiators, identification of key market access points, and 
go-to-market channel and partner targets. GlobalFluency made multiple 
partner introductions, some of which led to new market solutions and 
ventures. GlobalFluency also designed and developed a full brand identity and 
customer-facing website including key content, market applications and 
product breakdown. This scalable website allows for future purchasing and for 
customers to monitor their Twerlys directly from the website portal.

twerlypower.com
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Revenue Recognition Management software startup, RevStream, was 
looking to elevate its brand and more effectively communicate its value 
proposition, technology leadership and customer successes through its 
corporate web site. GlobalFluency worked with the company to more 
effectively message its technology and market story. We built a new, 
content-rich corporate web site from the ground up on the WordPress 
content management platform, integrating customer videos, how-it-
works animations, case studies, corporate, product and 
technology descriptions, and more.



Revstream Brand Guide 3

LOGO USAGE

Revstream logo

The Revstream logo is a vital component 
of the company identity. As such, it needs 
to be used appropriately and consistently 
across all printed and on-screen applications. 
Misuse of the logo will weaken the identity of 
Revstream.

In order to preserve consistency with our 
identity, never attempt to recreate the logo. 
The proportions and position of the symbol 
to the logotype should never be altered. 
The logo should be treated as an image and 
should not be recreated in any way.

The following guidelines should be followed 
whenever creating original printed or 
on-screen pieces for Revstream.

SYMBOL
The symbols consists of four dots of the same size. The dots 
should always remain in this configuration. The top le! and 
bottom right dots should be orange.

LOGOTYPE
This logotype was created using a custom typeface. It has 
been converted to outlines, so you do not need this font for 
reproduction. Please do not try to recreate the logo.



SGI (formerly Rackable Systems, now HP) innovated data center technology, 
brining new levels of power and performance to the rack. But in a crowded 
technology space, new conversations needed to be started and sparked. 
Leveraging the Business Performance Innovation (BPI) Network, GlobalFluency 
developed a thought leadership platform and ongoing demand generation 
campaign highlighting the cross section of environmental thinking, technology and 
operational savings in the “Think EcoLogical” campaign. The initiative asked IT 
leaders to think about being “green” as more than a “do-good” opportunity, but also 
a sound and overhead saving mandate. GlobalFluency developed all messaging 
and thought leadership platforms for SGI, including executing a global survey of 
CIO and IT decision makers to establish news making opportunities around IT 
sustainability. An interactive tool was developed that empowered IT and data 
center executives to gauge estimated cost savings and operational impact of their 
current data center systems based on local factors including weather in the Eco-IT 
Monitor. GlobalFluency also oversaw the branding transition with the acquisition of 
SGI by Rackable Systems.
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Openet, a leading software and systems provider to the telecommunications industry, engaged with 
GlobalFluency as part of a major brand refresh to showcase the company’s expanding solution set 
and value proposition.  GlobalFluency defined a new advocacy and positioning around the 
company’s capacity to help CSPs develop new digital revenue streams, improve customer 
intelligence and enhance both network performance and customer satisfaction.  GF developed a 
new tagline, “Make the Most out of Every Customer,” updated its logo, brand guidelines and 
marketing materials, and re-developed major sections of Openet’s web site to reflect the company’s 
new positioning. GlobalFluency’s executive affinity networks, the Chief Marketing Officer Council 
and the Business Performance Innovation Network, also designed and executed a global campaign 
on the imperative to more effectively manage the challenge of change and choice in today’s 
communications and media markets. The multi-faceted campaign, entitled “Bringing Dexterity to 
Subscriber Complexity, included a global survey of CSP and media executives, executive roundtable 
discussions at Mobile World Congress in Barcelona, the publication and syndication of two industry 
reports and a global PR launch of the findings. The campaign resulted in more than 600 report 
downloads and extensive coverage in industry and business media. 







Wilocity, a pioneering developer of 60 GHz multi-gigabit wireless chipsets, 
looked to GlobalFluency as a branding and communication partner to help 
build the company’s position in the emerging WiGig technology market. 
GlobalFluency’s work included corporate and technology messaging and 
positioning, development of a new corporate web site, as well as the creation 
of a wide range of other marketing and communications materials.  The 
agency performed extensive go-to-market communications to drive industry 
conversation and media coverage of company’s products and technology and 
the need for very high-speed wireless data transfer to enable new 
applications in the mobile computing, consumer electronics and peripheral 
markets.  Qualcomm acquired Wilocity in July 2014.








