WEB ANALYTICS: TURNING WEBSITES AND BUSINESSES TO GOLD

Being both a content generator and
research aggregator with the capa-
bility of tapping into a pier powered
network of 3,500+ top marketing
professionals from 72 countries, the
Chief Marketing Officer (CMO) Coun-
cil's experience and take on Web
Analytics is both insightful as well as

interesting.

Zooming in on the definition first,
Scott Jaworski, senior direc-
tor, Interactive Marketing and Crea-
tive Services shares, “Web analytics
is the act of garnering and analyzing
traffic to your website. Because all
website visitors have different navi-
gation patterns and objectives, their
success, lack of there and every-
thing in between is vital information.
Analyzing and acting on data such
as: the main entry and exit pages,
the most popular products viewed,
keywords submitted to the search
engine, typical click paths, etc. allow
marketers the opportunity to test
pages, buttons, colors to increase
transaction conversion rates, traffic
and visit durations.”

As with many other areas in busi-
ness, when it comes to Web ana-
lytics, Jaworski points to the fact
that there is a great need to have a
clear and sound strategy in place.
Elaborating on this, he says, ‘I
would like everyone to understand
that all data is not 100% accurate
and changing companies can pre-
sent inconsistencies when combin-
ing data due to variations in capture
techniques. It is therefore crucial to
take your time and have a clear
strategy prior to selecting a pro-
vider.
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Once your strategy has been formu-
lated, you want to ask your potential
provider what types of data capture
mechanisms they use. It is also vital
to find out what (if any) shortcom-

ings exist based on your strategy.”
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A Web analytics strategy should go
hand-in-hand with establishing ac-
tionable insights and goals. Jawor-
ski advices, “Situate your web analy-
sis team as a liaison between mar-
keting and the web developers to
bridge any technological gaps while
accommodating all business goals.”
This is especially sound advice for
companies’ that are just getting
started in Web analytics.

Emphasizing the fact that Web ana-
lytics are not 100% accurate, he
stresses the importance in consis-
tency and in formulating compari-
son trends. After all, establishing a
benchmark will help assist in analy-
sis and will more importantly deter-
mine the success of your website.

Jaworski feels that one of the major
challenges to Web analysis is the
“necessary change of mindset.”
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Explaining this in further detail he
says, “Web 2.0 and rich media pre-
sent increasing challenges as the
click loses its value and the use of
multiple tools for measurement of
RSS and Event Logging takes prece-
dence. Web 3.0 is the next evolu-
tion of the World Wide Web. With
the advent of Web 3.0 on the hori-
zon, we can only speculate the fu-
ture advances and the implementa-
tion of a “smart” web - machine
learning and intuitive system capa-
bilities.”

Web 2.0 and rich media present
increasing challenges to the indus-
try as well as users. This will be pre-
cipitated as the click loses its value
and the use of multiple tools for
measurement of RSS and Event
Logging takes precedence. There is
however a silver lining - Web 3.0 is
the next evolution of the World Wide
Web and there is no telling where it
will take the Internet and our web-
sites, and therefore, Web analytics
too. And if you think that all this is
only happening on the shores of
faraway lands, Jaworski begs to dif-
fer. “While the Asian Web analytics
market still lags behind the West, it
will continue edging forward as
more marketers, especially those
with more technical backgrounds
and expertise, embed themselves
within organizations, thereby requir-
ing even more competitive analysis
of their Websites,” he states. Bear-
ing all this in mind, there’s no doubt
then that Web analytics is definitely
worth its weight in gold®

By Shanti Anne Morais
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